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Sales Growth Continues 

Millions ($)

Last 4 Years



Experience the Wonder

Webjet Limited

2009 Full Year Review

Financial Performance

Market Dynamics

Strategic Landscape

Transactions up 21%, NPAT up 15% (1), Dividends up 30%

New Products and New Market Initiatives

#1 in Australia, #3 in NZ, Online Continues to Grow

(1) Excludes one off tax credit of 2.7M
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Highlights – TTV Up 17%

+17%330388TTV

% Change2007-082008-09 All $M

Transactions up   +21%
Unit Prices down    -4%
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Highlights – Dividend Up 30%

+15%8.9 cents (1)10.2 centsEPS

+30%5.0 cents 6.5 centsDividend 
(fully franked)

+15%6.7(1)7.7NPAT

+14%9.410.8NPBT

+17%330388TTV

% Change2007-082008-09 All $M

(1) Excludes one off tax credit of 2.7M
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Sale Growth – Eleven Consecutive Halves

Webjet Half Yearly TTV
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Airfare Discounting Effect 
Transaction Growth Exceeds TTV Growth

TTV and Transaction Growth
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Expressed as a % of TTV

Margins Maintained + Investing in Service Quality

Webjet Revenue & Costs as % TTV
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Strong Balance Sheet – No Debt

-77Liabilities

+43034Equity

+189Non Current 
Assets

-11Debtors

+32831Cash

ChangeJun 2008Jun 2009All $M rounded
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Growth Opportunities – Update

Evolving

Advanced

Geography Product

Hotels
Stay + Pay

($10 secures your Hotel booking)

New Zealand
Evolving #3 (1)

Expanding Flight Range

International Air
Competitive Edge
Budget Breaker

Deal Finder
(Alerts, Maps, Grids)

Australia
Clear #1

Gap Widens Further

(1) Based on Hitwise Visitors 12 month average
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Market Share - Australia 

Source Hitwise – Site Visitors

Webjet clear #1 last 12 months

Webjet Flight Centre Expedia Last Minute
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Gap = 3.0%Gap = - 0.4%
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Market Share – New Zealand

Source Hitwise – Site Visitors

Webjet Expedia House of Travel Flight Centre

Jul-08
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Battle for 2nd Place
Continues
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Strategic Landscape 

• Last Year’s Macro Predictions Accurate
Unit value decrease
Bargain hunting
Market share shift

• Tentative Signs of Market Bottom
Not yet in recovery phase
Remaining threat in unemployment levels

• Unique Marketing Opportunity

• Major Quality Push

• New Product Initiatives
Budget Breaker
Stay ‘N’ Pay

• New Markets
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Thank you for attending


